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INCREASING CONVERSION RATES USING AN ABANDONED BASKET SITECAMPAIGN

SteelSeries used an Abandoned Basket SiteCampaign in multiple markets
and achieved a 48% lift in conversion rate in the targeted segment.
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A 48% lift In conversion rate for visitors with a high cart
value who were displaying exit intent.
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https://www.facebook.com/SiteCampaign/
https://www.linkedin.com/company/sitecampaign/
https://twitter.com/SiteCampaign
https://www.instagram.com/SiteCampaign/

